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Who is Ripple6?

A Founded 2006

A Part of Gannett Digital, along

with companies like Pointroll
and ShopLocal ﬂquWw i
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Connections in Social Networks
Strategic Innovation Partner
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A Partners include
I Procter & Gamble
I Gannett
I Meredith
I Unilever
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NBC's new "The Jay Leno Show"
IS the oldestthingin TV -a
comedy-variety show, with a
funnyman, a stage, guests and
In-show ads.

Seriously!
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$64,000 Questions: Who Dreams Them Up?
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$17million - 25 million
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So What Works In the Future?

A Low Investment, High Return
A Well-Connected

A Highly Collaborative

A Comfortable

A Self-sustaining

A Asset Creating

A Word of mouth inspiring

A Insight-generating

Marketing Strategy




Why Do They Talk About it So Much?

US Internet Users Who Discuss Select Types of Media
Daily/Almost Daily, by Generation, September-October
2008 (% of respondents)

Millen- Gener- Boomers Matures Total
nials ation X (43-61) (62-75)
(14-25) (26-42)

Social networking sites
Websites
Newspapers

Video games (handheld, P(
console, cellphone)

Books

Ads

Magazines 11% 2%
Radio programming 10% % 3%

Virtual worlds (Second Life, 1% 4%
There, Virtual MTV)

Source: Deloitte, "State of the Media Democracy Third Edition,” provided to
eMarketer, January 12, 2009




George Mallory: Media Visionary
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