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Social Media Optimization
The Dark Side of Social Media?



Traditional Search:

Searches performed in the search engines that have
existed since the dawn of the Web, such as Google,
Yahoo!, and the like.

Real -Time Search:
The emerging category of search, spawned by the
adoption of Twitter search, where content is discoverable

as 1tos uploaded online, whether
any social network, including Twitter. Real -time Search
engines include, Collecta , OneRiot , Topsy , among others.

Social Network Search:

A manual form of search within each social network
where keywords or keyword strings are manually input
Into the search boxes of each network.
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See what's happening — right now
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Collecta is not like other search engines.
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tweets IS directly proportional to qu:

O B Get a Content Management System -
& you need one if you have a

Search started at 9:01:50 am

) [4&1 Your website cannot be product cent
£ it needs to be consumer centeric.

O [4# New blog post: Inbound Marketing,

£ Outbound Marketing, and Spam: #IM

O [ 4a) Good morning #ims09 (@ Gillette
5 Stadium in Foxborough) http:/ /bit.ly
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YouTube Is the second
most popular online
search engil neée



Social Objects are the catalysts for
conversations and occurrences n
online and In real life n and they
affect behavior within their respective
socleties



At the center of any
Social Media program Is
t he soci al obj] ec



Content serves as the foray into the

conversations that define the

presence, acceptance, and

perception of any Dbrano






