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NThe purpose of
a business is to .
create a customer ()

i Peter Drucker
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The purpose of a business
IS to create a customer
Who creates customers
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Leaving your only job to be
taking care of your existing
customers

Tr ust me , t hat o1l |
n ot easli er e
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SOCIAL
INFLUENCE
MARKETING

BRAND DIRECT
MARKETING RESPONSE
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{@} IDEA 1

Will you practice Social Influence Marketing?

AAllow the community to shape and evolve your brand

AMarket to the community and not just the individual

ADesign social products and utilities, not just ads or micro-sites
ALet go of your content and the sanctity of your product pages

ABring in the social graph and not just the customer
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And can you link it to your other marketing efforts?

ASocial engagement results in purchases 24 days later on average
AExposure equals 2.8 times likelihood of search, click rate increase 50%
ATraditional media jump starts social - Subservient Chicken

A34% retailers believe social media increased sales for them Shop.org

ASocial CRM scaling up. 70% of email vendors integrate social now
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Fashion Week Buzz Videos

finally has a voice to speak to her fans

Twitter update: can always get all doli'd up ‘ For the first time in 50 years, Barbie
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