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Smackdown time

APR isnét dead. Advertising is
Theyoére evolving.
ASoci al medi a doesnodot repl ace

They will work together.

Al nbound marketing doesnodt rep
They will work together.

Aé But there is a powerful new
Customers are in charge, and advocacy takes center stage.
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Advocacy starts here.

Slide 3 -- October 16, 2009
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advocates are
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I They are the believers
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They stand on a virtual soapbox
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