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AFTER YESTERDAY:

Dead PR Guy from Marsé

Do I Suck?
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Smackdown time

ÅPR isnôt dead. Advertising isnôt dead.
Theyôre evolving.

ÅSocial media doesnôt replace traditional media.
They will work together.

ÅInbound marketing doesnôt replace outbound marketing.
They will work together.

Åé But there is a powerful new force at play:
Customers are in charge, and advocacy takes center stage.
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They are the believers



They wear the colors



They speak out



They stand on a virtual soapbox



They influence what we buy


