


Cause Marketing isnôt New
From cause-branded products to community events.

The first Ronald McDonald House 

opened in Philadelphia in 1974

Campbellôsreplaced their traditional red 

with pink, and added a ribbon for breast 

cancer awareness ïthe company 

doubled sales and donated money to 

the Susan G. Komen Foundation



Power of Cause Marketing

In the US:

Å 92% of consumers say they have a more 

positive image of a product or company 

when it supports a cause

Å87% say when price and quality are equal, 

they are likely to switch from one brand to 

another associated with a cause

ÅBrands of all kinds benefit

Source: 2007 Cone Cause Evolution Study 



Expectations in 2008 are: 

éEven in an Economic Downturn

source: cone

Americans still expect companies to financially support social 

or environmental causes and non-profit organizations.  

78% see it as equally or more 

important than ever for companies 

to support causes and nonprofits



New Strategies for 
Todayôs Cause Driven Consumer
Questionable business ethics, social responsibility and environmental 

awareness are forcing organizations to create new customer strategies.

Quaker Foods andDennyôs massive 

meal giveaways. 

Starbucks offered a free cup of coffee 

to every American that pledged to do 

five hours of community service 

following the inauguration. 

61% of social network users are worried about the state of the 

world and feel personally responsible to make a difference



Technology Enables Change

Digital technologies and social media is rallying people behind 

causes and spreading the word virally. 
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Conventional giving campaigns are evolving for the 21st century.



From Collection Jars 
to Mobile and Widget Giving

Electronic donations have simplified 

the process of collecting money.

mGive - Supporters send a text 

to the organizationôs short code and 

donation is applied to mobile bill. 

Chipin - Widget works with 

most social media sites 

http://www.chipin.com/


From Charity Dinners to Twestivals 

In February, 202 cities around the world held Twestivals, 

bringing together the Twitter community together to 

raise money and awareness for charity.

Global Twestival raised $250,000 USD

http://twestival.com/

